
Case

Targeted Ads

for a hypermarket of dishes and kitchen appliances



Introductory information about the 
project:

Crockery and kitchen appliances

Direction: Dishes hypermarket and
kitchen appliances

Budget: $500/month

Purpose: Transactions



Feed update in Facebook Business Manager (daily 

update)

Implementation of smart campaigns using AI

Selection and A / B testing of audiences

Setting up dynamic remarketing

Budget reallocation

Using look-alike audiences
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What was done first:
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Working with Facebook Pixel

Conversion rate optimization



Work results



15 years' experience in internet marketing

My experience and competencies

Alexandr Omelyanenko

omelyanenko.marketolog@gmail.com

www.omelyanenko.pro

omelyanenko.marketolog

Leading Partner status in Google Partners

Experience in cooperating with 
campaigns-leaders in various segments

Experience in managing budgets over 
$200,000/month

Certified Specialist

Director of Digital Marketing

C ERT I F I E D C ERT I F I ED C ERT I F I E D

https://www.google.com/partners/agency?id=8211825039

