KEUC: KNIHIKA LWWTYYHOro sAniagHEHHS

O Omelyanenko.pro



BCTYNHA IHOOPMALLIA

HanpaMokK: KNiHiKa WTy4YHOro 3anfigHeHHsa
IHCTpyMeHT: Google Ads

PnHok: CLLUA

MNepion cniBpobiTHMLTBA: 6 MicALLiB

LLinb: BianpaBka GopMKM Ha canTi

PE3YJIbTAT

Pe3ynbTaT: 2 143 nigis
CepepnHsa BapTicTb Nniga: 44%
Bcboro BuTpaT: 94 684%



POBOTA HAl NPOEKTOM

[MpoBeneHHS IHTEPB'IO MO NPOEKTY MiIXK 3aMOBHMKOM Ta KOMaHOOO

dopMyBaHHA 3aranbHOI CTpaTerii NpocyBaHHA, y3romxkeHHa KPI

PekoMeHaalii Wwoao nokKpalleHHa Beb-canTy: KOHBepCid, TeEXHIYHA YacTUHa, 03abiniTi
AHani3 OCHOBHUX KOHKYPEHTIB, @ TAKOX iX peKaMHUX KaMNaHin

BpaxoBaHO ocobnmMBOCTI gaHoi TeMaTUKKM ana Moaepadii B Google

Peanisauia HanawTyBaHb peKaMHMUX KaMnaHin y Google Ads: opMyBaHHA CTPYKTYpU

Ta NOrikM nobyagoBu pPeKNaMHOro akayHTa, 36MpaHHA CeMaHTUMYHOro faapa Ta MiHyc-
cniB, HaNMCcaHHA OrosioLleHb, PO3LUMPEHb, BUBIP NpaBUNbHUX CTPaTerin onTUMi3aLlii,

3aCTOCYBaHHS LWAabMOHY BiACTEXXEHHS



POBOTA HAL NPOEKTOM

Peanizauyia HanawTtyBaHb Yy Google Analytics: popMyBaHHSA CTPYKTYPU Ta NOriku
akayHTa Analytics, BCTaHOBNEeHHA KoAOIB Ha CaWT, HaNaWTYyBaHHSA BIiOCTEXEHHS,
TECTyBaHHA Ta BUMBaHTAa)XeHHA KOHBepcCin B akKayHT Google Ads aona noganbluoi
onTUMI3auii

baratopiBHeBa nepeBipKa creujianictaMm KoMaHOu (NpooXXeKT-MeHemxep, TiMnia,
CMO)

KoHcynbTaLiq Woao CTPYKTYPU Ta HanalwTyBaHb Nepen 3arnyCckoMm
[MpocTaBneHHa 6l00)KeTy, CTaBOK, CTAaPT PeK/TaMHUX KaMMaHin

Pob6oTa Hag onTUMI3aUIi€lo: peryapHUA aHania npoekTty, 36ip CTaTUCTUUYHUX OaHUX,
MpoBeOeHHSA eKCNepPUMEHTIB, BigcTexkeHHa KPI Ta nocTiMHa poboTa Haa MoKpaleHHAaM
pe3ynbTaTiB

dopmMyBaHHA 3BITHOCTI B Google Data Studio



PE3YJIbTAT POBOTU PEKJTAMU GOOGLE ADS

Acquisition Behavior Conversions All Goals

Campaign / Campaign ID
Pages / Goal Conversion Goal Completions

Clicks ¥ Cost Users Sessions Bounce Rate Session Rate

31,078 $94,684.22 25,560 32,006 40.63% 2.57 6.70% 2,143
10,740 (3456%)  $44,077.42 (46.55%) @ 11,085 (34

$23,428.19

$8,900.46
$9,310.78

$2,090.52

$6,238.34

593 (1.91 $578.54




Mu KkomaHaa pocBinveHHuX digital-mapkeTonoris,
3abe3nedyyemMo epeKTMBHE MPOCYBaHHA Balloro 6isHecy

y Google, Bing, Yelp, Facebook, TikTok Ta SMM.

MW LLYKAEMO NPOEKTU, LWOO 3aCTOCYyBaTM Hall
GaraTopivyHMM gocBigy UMPpPoOBOMY MAaPKETUHIY Ta
MPOMNOHYEMO OAHI 3 HAUMBUTIOHILLMX YMOB Ha PUHKY, a
TaKOX MigBULLEHI NpOMOKOaMU

Google no 500$ Ta Bing oo 250S.




OMELYANENKO.PRO —

G nNPOBIAHUM NAPTHEP
Googerarner GOOGLE PARTNERS

PREMIER 2022

l 3 Bing MAPKETUHIrOBUIA NAPTHEP
MICROSOFT ADS (BING + YAHOO)

Partner

OO Meta BISBHEC-NMAPTHEP
Business Partner FACEBOOK (META)



https://www.google.com/partners/agency?id=8211825039

KOHTAKTMU

@ | k OnexkcaHap OMeNnbAHEeHKO
VOIS By R RIC RIKORDIG |HTepHeT—MapKeTOﬂOF

0 Facebook

Instagram

@ LinkedIn

e +380 96 882 97 81 (Telegram, WhatsApp, Viber)

@ omelyanenko.marketolog@amail.com

O Omelyanenko.pro


https://t.me/iammarketolog
https://wa.me/380968829781
viber://chat/?number=+380968829781
mailto:omelyanenko.marketolog@gmail.com
https://www.facebook.com/iammarketolog/
https://www.instagram.com/omelyanenko.marketolog
http://www.omelyanenko.pro/
https://www.linkedin.com/in/iammarketolog/
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