KEWUC: KOCMETOJIOINYHA KJIHIKA

O Omelyanenko.pro



BCTYNHA IHOOPMALLIA

HanpaMoK: KOCMeTonorivyHa KNiHiKa
IHCTpYyMeHT: Google Ads

PuHok: Hbto-Mopk, CLLUA

MNepion cniBpobiTHMLUTBA: 3 MicaLli

Llinb: BianpaBka $opMKM Ha CcanTi, O3BIHKU

PE3YJIbTAT

Pe3ynbtat: 703 nigis
CepenHsa BapTicTb nipna: 11$

Bcboro Butpart: 7 906%



POBOTA HAl NPOEKTOM

[MpoBeneHHS IHTEPB'IO MO NPOEKTY MiIXK 3aMOBHMKOM Ta KOMaHOOO
dopMyBaHHA 3aranbHOI CTpaTerii NpocyBaHHA, y3romxkeHHa KPI
AHani3 OCHOBHUX KOHKYPEHTIB, @ TAKOXX iX peKTaMHUX KaMMaHIn

Po3pobka Beb6-canTy 3 HyNS

Peanisauiga HanawTyBaHb peKnaMHUX KaMnaHin y Google Ads: popMyBaHHSA CTPYKTYpU
Ta NOrikn nobyaoBM pPeK/TaMHOIMo akKayHTa, 36MpaHHA CeMaHTUYHOro aapa Ta MiHyc-
CniB, HAaNMMCaHHA OroNnoLlIEHb, PO3LLUMNPEHDb, BUBIP NMpPaBUNbHUX CTpPaTErin onTuUMi3auii,
3aCTOCYBaHHA LWAabNoOHY BiACTEXXEHHS

Peanisauia HanawTyBaHb Yy Google Analytics: ¢opMyBaHHA CTPYKTYpU Ta JOriKu
akKayHTa Analytics, BCTaHOB/MIEHHA KOAIB Ha CaWT, HaNawTyBaHHA BIOCTEXEHH],
TECTYBaHHS Ta BUWBAHTAaXXeHHA KOHBepcCiM B akayHT Google Ads pna noganbluoi

onTMMI3auii



POBOTA HAL NPOEKTOM

BaraTopiBHeEBa MepeBipKa cneuianictaMm KoMaHaM (MpooYKeKT-MeHeaXkep, TiMnia,
CMOQO)

KoHcynbTal,iqa Woao CTPYKTYPU Ta Ha/lalwTyBaHb nNepen 3anyckom

MpocTaBneHHa 610a)KeTY, CTaBOK, CTapPT PEKNAaMHUX KaMMNaHin

Po6oTa Haa onTUMiI3aLicEto: perynapHUN aHanis NpPoekKTy, 36ip CTaTUCTUUYHUX OaHUX,
npoBeOeHHA eKCNepuMEHTIB, BiacTexxeHHa KPI Ta nocTinHa pob6oTa Hag, NoKpalleHHAM

pe3ysibTaTiB

dopMyBaHHA 3BITHOCTI B Google Data Studio



PE3YJIbTAT POBOTU PEKJ1IAMU GOOGLE ADS

Acquisition Behavior Conversions Goal 2: Leads ™

Campaign / Campaign ID it
eads
Bages (Goal 2 Conversion Leads (Goal

Sessions Bounce Rate Session 2 Completions)

74

of Tc for

9,532 04%

$4,093.17 %) 44.16 45.07%) 36.76%

$1,094.50 %) ) 32.95%

$1,033.85 ( ) 1.3 1.45%) 35.20%

$763.36 ) )6 (7.08%) 30.22%

$381.88 (4.83% 2.02 96%) 51.34%

$240.10 (3.04%) 2.2 (2.26%) 36.28%

$185.44 ( (21.14 99%) 78.11%

$114.54 (1.45%) 0.0 (0.06%) 33.33%




Mu KkomaHaa pocBinveHHuX digital-mapkeTonoris,
3abe3nedyyemMo epeKTMBHE MPOCYBaHHA Balloro 6isHecy

y Google, Bing, Yelp, Facebook, TikTok Ta SMM.

MW LLYKAEMO NPOEKTU, LWOO 3aCTOCYyBaTM Hall
GaraTopivyHMM gocBigy UMPpPoOBOMY MAaPKETUHIY Ta
MPOMNOHYEMO OAHI 3 HAUMBUTIOHILLMX YMOB Ha PUHKY, a
TaKOX MigBULLEHI NpOMOKOaMU

Google no 500$ Ta Bing no 250S.




OMELYANENKO.PRO —

G nNPOBIAHUM NAPTHEP
Googerarner GOOGLE PARTNERS

PREMIER 2022

l 3 Bing MAPKETUHIrOBUIA NAPTHEP
MICROSOFT ADS (BING + YAHOO)

Partner

OO Meta BISBHEC-NMAPTHEP
Business Partner FACEBOOK (META)



https://www.google.com/partners/agency?id=8211825039

KOHTAKTMU

@ | k OnexkcaHap OMeNnbAHEeHKO
VOIS By R RIC RIKORDIG |HTepHeT—MapKeTOﬂOF

0 Facebook

Instagram

@ LinkedIn

e +380 96 882 97 81 (Telegram, WhatsApp, Viber)

@ omelyanenko.marketolog@amail.com

O Omelyanenko.pro


https://t.me/iammarketolog
https://wa.me/380968829781
viber://chat/?number=+380968829781
mailto:omelyanenko.marketolog@gmail.com
https://www.facebook.com/iammarketolog/
https://www.instagram.com/omelyanenko.marketolog
http://www.omelyanenko.pro/
https://www.linkedin.com/in/iammarketolog/
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